PROLOGUE (from front page) 

should be more intimate. We must be more res- 
ponsive to the needs of our audience. We must 
be aware of our audience’s reaction to what we 
are putting on the air. Our phone number and 
mailing address are for more than requests and 
dedications; they are for letting us know whether 
you were stimulated, excited, outraged, offended 
or bored by what you just heard. We spend 
24 hours a day talking to you. All we ask in 
return is a moment of your time to let us 
know how close we are coming to the defini- 
tions of the terms we use to describe WHUS. 


Dennis N. Ricci 
Station Manager 
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PROLOGUE 


In many ways, WHUS is what FM radio was 
always supposed to be—non-commercial, pro- 
gressive, and alternative. Of course, it is not 
enough to simply use words like those to des- 
cribe what we are—the words are conceptual 
and as such they challenge us to come up with, 
and live up to their definitions. Non-commercial 
is the easiest term to define, whether we use 
the superficial definition (being the absence 
of product advertising) or the legalistic defini- 
tion laid down by the Federal Communications 
Commission, Progressive and alternative are 
much more difficult terms to deal with. They 
must be given meaning by what we do in music, 
public affairs, and news. 

Being progressive in music programming 
means dealing with terms like ‘‘rock,”’ “jazz,” 
“thythm and blues,”’ and “‘classical,’’ not as 
labels but as concepts to be explored and ex- 
perimented with. Being alternative in music 
programming means taking a longer view of the 
music than this week’s charts. 

Every form of contemporary music has its 
“Top 40.” The charts reflect only the recording 
industry’s success in promoting their product, 
which is a round piece of vinyl with a hole in it. 

We can deal with their product as music. 
We can expose our audience to new material 
and new artists, while at the same time looking 
at both well-known and obscure artists. 

Establishing a rock format or a jazz format 
is not the same as fencing off territory with 
sacred boundaries. Establishing the format is 
the beginning of a creative process. 

Being progressive in public affairs means not 
shying away from the controversial and not 
hiding behind “objectivity” every time complex 
social and economic problems are presented 
for discussion. 

Being alternative in public affairs means 
providing a forum for views which, we, as 
individuals, may not necessarily endorse. 

Being alternative in news means comprehen- 
sive coverage of the days events without sacri- 
ficing depth and without inundating our 
audience with vivid descriptions of every 
murder, robbery, and fatal accident that may 
have occurred in our listening area. 

Being progressive in news means going 
beyond the basics of Who What When Where 
and Why and looking for the connections be- 
tween superficially unrelated news items. 

Perhaps the most important point to keep 
in mind is that WHUS is a public radio station. 
Therefore, our relationship with our audience 
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Public Affairs Programs are scheduled throughout the day between shows. 


